Scott Jenkins

« 30+ yrs Venue Development and Operations
 (Co-founder and Board Member of the Green Sports Alliance
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We are largest and most influential driver of environmental and social
responsibility across the sports industry.
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“Sport has the power to change the world.
It has the power to inspire and unite people
in a way that little else does.”

— Nelson Mandelaq, Laureus Lifetime Achievement Award Speech, 2000
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Why Switch To Reuse

Provide A Better Fan Experience

Align With Values of Fans

Meet Growing Expectations of Fans

Create Corporate Partnership Opportunity
Support Zero Waste Initiatives

Get Ahead of Future Compliance Issues
Capture This Leadership Opportunity



Developing A Successful Reuse Program

Communicate the Value Proposition

Get Leadership Buy-in and Support

Involve Appropriate Stakeholders

Find The Right Service Partner

Promote The Program to Fans and Employees

Get The Details Right: Cup Selection, Artwork, Signage & Collection



Get Buy-in From Key Stakeholders

Executive Leadership

F&B Partners

Housekeeping

Communications and Marketing
Corporate Partnership

Reuse Service Provider



PKC Stadium, Kansas City Current
|00% Reuse, No Plastic Bottles Sold




Messaging and Sighage

Please do not throw
away or take home!




Collection Bins
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Tackling The Biggest Challenges

* Cost Per Cup

* Budget for Collection Bins and Signage
* Getting The Signage and Artwork Right
* Selecting The Right Service Provider
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So, Let’s Switch To Reuse To:

Provide A Better Fan Experience

Align With Values of Fans

Meet Growing Expectations of Fans

Create Corporate Partnership Opportunity
Support Zero Waste Initiatives

Get Ahead of Future Compliance Issues
Capture This Leadership Opportunity
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